


Visibility vs Dissemination?



Visibility

• Visibility – is the action or activity (in social, mass media or face-to-
face) which makes the project VISIBLE.

• By making action which ensures visibility you inform your audience 
about the fact, that the project took place, what was it about, etc.

• The news article in the newspaper is great example of visibility – the 
people got aware about the project which was implemented (but 
didn’t get deep into the content).

• Photo gallery is also visibility – people see photos from the project 
(but they don’t learn the things from it).

• Posts and stories in social media are mostly visibility.



Dissemination

• Dissemination – is the action or activity through which you 
disseminate the results of the project and transfer the knowledge 
and skills which you gained during the project to other people.

• By making dissemination activity you tell your audience deeper 
about the actual content and share topic-related information (not 
only inform about the fact that participated in the project).



Dissemination

• Dissemination is stronger activity which has greater impact than 
visibility.

• Practical topic-related workshops are great example of dissemination. 
Here the audience can learn some things which you learnt during the 
project yourself. 

• In order to realise either it is dissemination or you only make the 
project visible, raise the question “which project’s result am I 
sharing?”. If you can’t identify the result which you are sharing, 
probably you are doing visibility activity. 



Visibility or dissemination?

• Photo gallery?

• Visibility

• Presentation at school?

• Depends, what kind of presentation. If, for example, you talk about 
the fact that you took part in the project about recycling and met 
wonderful people – it’s visibility. If you make recycling workshop and 
teach your schoolmates how to recycle correctly – it’s dissemination.

• Instagram story?

• Also depends. If it’s a selfie or some photo moment (most likely) – it’s 
visibility. If you write in your story about some method which you 
learnt during project – it’s dissemination.



Visibility or dissemination?

• Local initiative in the city?

• Dissemination.

• Blog/social media post?

• Depends. If you write it as a diary of your personal feelings from 
project – it’s visibility. If you describe methods used during the 
project – it’s dissemination.

• Newsletter?

• Depends. If you inform others about the fact of implemented project 
– it’s visibility. If you attach some methodological material (tangible 
results) from the project – it’s dissemination.



Visibility or dissemination?

• Article in the newspaper?

• Visibility.

• Call for participants in partner sites?

• Visibility.

• Booklet with summed up project’s content and topic-related tips?

• It’s not a dissemination itself, but the result to be disseminated. So 
any kind of action by which you will be sharing this result (sending a 
newsletter, showing a friend, giving to locals) would count as 
dissemination.



EU funding visual guidelines

• All beneficiaries, managing authorities and implementing partners of 
EU funding must use the EU emblem in their communication to 
acknowledge the support received under EU programmes and 
contribute to the visibility of the EU on the ground.

• Recipients of EU funding have a general obligation to communicate 
and raise EU visibility. An important obligation in this context is the 
correct and prominent display of the EU emblem, in combination with 
a simple funding statement, mentioning the EU support.



EU funding visual guidelines

• The EU emblem is the single most important visual brand used to 
acknowledge the origin and ensure the visibility of EU funding. Apart 
from the emblem, no other visual identity or logo may be used to 
highlight EU support.

• You must use the EU flag and note that your project has received EU 
funding in all communications.

• Please note that there is a different logo for projects of the 2014-2020 
and 2021-2027 programme periods. If you are making videos, you can 
add the logo to the end of the video either throughout all video.



EU funding visual guidelines

• European Commission is not responsible for the content of the 
material using a so-called disclaimer: 

• “The European Commission is not responsible for the content of this 
publication”. 

• If you make a video, you can include the disclaimer in the description 
box under the video on YouTube, for instance. 

• Provide details on where people interested in the Erasmus+ 
programme can find more information (link to Ecas either your NA).



EU funding visual guidelines

• The European Union emblem must not be modified or merged with 
any other graphic element or text.

• If other logos are displayed in addition to the EU emblem, the latter 
must be at least the same size as the biggest of the other logos. 

• Apart from the EU emblem, no other visual identity or logo can be 
used to highlight the EU support.



















Publicity

• Apart from the requirements regarding the visibility of the project 
and for the sharing of project results and project impact (which are 
award criteria), there is an obligation of minimal publicity for each 
granted project.

• Beneficiaries must clearly acknowledge the European Union’s support 
in all communications or publications, in whatever form or whatever 
medium, including the Internet, or on the occasion of activities for 
which the grant is used.




